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marketplace. Columbia University Press.

Chapters/Papers:
Peitz, M., & Reisinger, M. (Y+1#). The economics of internet media. In Handbook of

Media Economics, vol. YA. Elsevier.
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Yv®). Springer International Publishing.
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o Faulks, K. (1444). Political Sociology. Edinburgh. University Press.
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xford. BlackWell Press
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